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Wolverine Publicity
o) swpp.odmsding X-Men about the same time they starfed putting Wolverine on the cover of comics in which he didn t actfually, technically,
ﬂ Sjoberg, The Book of Ratings, "Manvel Supenillains (Part 1)="

Certain popular characters within a fictional universe get used in gratuitous and/or inappropriate ways to enhance marketing.

Superhero teams in comic books constantly change. Characters join and leave so often that any given superhero team is
often unrecognizable within a year. Other superhero teams have a Heroes Unlimited setup, where there are Loads And
Loads Of Characters and no two issues will have the same group. As a result, there are a lot more fans of particular comic-
book characters than there are fans of particular comic-book teams or comic-book tities. Fans will like a new team book not
if it has a name they recognize, but if it has characters they recognize. A new title will often sell based on whether it has
already-popular characters in it, and existing characters will often be made more or less powerful based on how popular they
are with readers.

This leads to one of the most overused tricks in comic-book marketing. When a character is very popular, they will often get
Wolverine Publicity: appearing in every comic book title and format possible until the fans get sick of them. The character
will often have a flood of mini-senes which desperately search for something new to do with them (“in this issue, Wolverine
visits Turkmenistan!™).

The next step of Wolvering Publicity is random cameos to drive other tities. The promoted character will appear inthe first

issue of every new title, and appear in old tities with flagging sales, regardless of whether the promoted character makes f‘ﬂ‘;”sﬂ'; ﬁ;‘-;ﬂ:g'ﬂ‘fhfpﬁ;i';- :
27th Jan- Al finks to any sense there. Particularly shameless marketers will just slap the promoted character on the cover and have them appear  ,nizn: 1abel that reads “Wolverine .
tropes on the YMMV | for one p:_inel inthe issue. The_.vywill oﬂ_en suffer frorr_1 The Worf_Eﬁect; a new character_hasn_'t_'made it" unless they can thrash _does not appear in this issue.”
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Greetings, update readers Today, a screed about something that is bothering me A few days ago, the biggest story in sports
became the disclosure that LeBron James had chosen to return to the Cleveland Cavaliers, his hometown team and the one with
which he first achieved stardom.
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Wolverine Publicity

"I stopped reading X-Men about the same fime they starfed putting Wolverine an the cover of comics in which he didn't acfually, technically,

appear. )
—lLore Sjoberg, The Book of Ratings, "Marvel Supanillains (Part 12"

Certain popular characters within a ficional universe get used in gratuitous and/or inappropnate ways to enhance marketing.

Superhero teams in comic books constantly change. Characters join and leave so often that any given superhero team is
often unrecognizable within a year. Other superhero teams have a Heroes Unlimited setup, where there are Loads And
Loads Of Characters and no two issues will have the same group. As a result, there are a lot more fans of particular comic-
book characters than there are fans of paricular comic-book teams or comic-book titles. Fans will like a new team book not
if it has a name they recognize, but if it has characters they recognize. A new title will often sell based on whether it has
already-popular characters in it, and existing characters will often be made more or less powerful based on how popular they
are with readers.

This leads to one of the most overused tricks in comic-book marketing. When a character is very popular, they will often get
Wolverine Publicity: appearing in every comic book title and format possible until the fans get sick of them. The character
will often have a flood of mini-senies which desperately search for something new to do with them (“in this issue, Wolverine
visits Turkmenistan!”).

3 The next step of Walverine Publicity is random cameos to drive other titles. The promaoted character will appear in the first .
issue of every new title, and appear in old titles with flagging sales, regardless of whether the promoted character makes Although tao small to see here
+ o th e under the Mature
27th Jan- All ks to any sense there. Particularly shameless marketers will just slap the promoted character on the cover and have them appear it abel that reads “Wolverine
tropes on the YMMV fol one panel in the issue. They will oﬂen suffer from The Worf | Eﬁect anew character hasn't "made it" unless they can thrash | does not appear in this issue.”
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